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BRAND STORY

111 STORY

Knauf Insulation introduces a new tagline: challenge. create. care.
However, it's more than just a tagline: it encapsulates the vision of our entire organisation.

Our mission is to challenge conventional thinking and create innovative insulation solutions
that shape the way we live and build in the future with care for the people who make them,
the people who use them and the world we all depend on.

Through our commitment to quality, service and performance we lead the change in smarter
insulation solutions for a better world.

3C logo

Since challenge. create. care. represents the “building blocks” of the Knauf

Insulation brand, they are also represented graphically in the form of an

endorser logo. The 3C logo is made up of equally strong visual blocks
chq||enge. create. care. containing each word in lower case, with full-stop. For details of how and when

to use the 3C logo, please see the relevant chapter in this guide.

Textual references
When referring to the 3C — challenoe. create. care. — in body text, it is

C h d | | en g e. cred te . CAdre. permissible to place each word in the same colour as the corresponding block
in the 3C logo. This is particularly advisable when appearing together with the
endorser logo, to reinforce the concept behind each building block.

KNAUF INSULATION BRAND GUIDELINES



BRAND STORY

112 KEY VISUALS

create. care. is the only corporate brand tagline
I{”A"f of Knauf Insulation.

For visual usage the only reference is the 3C logo
(see details on page 9 and 12).

ON TRACK FOR

SUSTAINABILITY = Slogans can be used in campaign and advertising communication.
SUCCESS - — These are open for local usage. Do not use the brand tagline.

Bringing the story of create. care. more alive we use

strong visuals (also see next page). They support storytelling
and create consistency.

CIW(!“CHQC.
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BRAND STORY

112  KEY VISUALS

INSU N SOLUTIONS
FOR SUSTAINABLE
BUILDINGS

INSULATION SOLUTIONS INSULATION SOLUTIONS
WITH INNOVATIVE FOR YOUR COMFORT
TEC H N O LOGY knaufinsulation.com knaufinsulation.com

Weare commitied.-fo areatifig Eertainty in the We see every product, every insfallation, every solufion as an opportunity to
driving TMhovation' @hehcreativity By pioneerinf R r care not only for the health, safety and wellbeing of consumers but also that
materials and creating ewtsolutions:that havd of the environment we all depend on. Which is why we work closely with all
stakeholders to identify:new opportunities to boost the performance not only of
our products but also the buildings and applications in. which they are used
While at the same time fostering clear, transparent communication fo help the
market navigate the complex landscape of regulatory standards and raf

s 'he world is changing. At a ich is Why we strive
1o be the best w

3 mdustrg/i: d solutionsito satisfy
ve gllality of Iif’eI and

ieXpeciations.chingiig the way we buildglive
=.gdund Us: And in"so doing, Setting,flew Ston
fnd gnergy-fficiency. create.

challenge.

g
with a strong focus on the needs of our customers, both today and in the future.

KNAUF INSULATION BRAND GUIDELINES



KNAUF INSULATION LOGOS

21 STANDARD MASTER LOGO

KNAUFNSULATION

USAGE MINIMUM CLEAR SPACE

The master logo can be used on: In order to maintain visual integrity the logo should always

- Stationery appear within a defined minimum clear space. The amount

- Business cards (except for business cards of Knauf Insulation of clear space surroundirfg the logo on all sides should never
Technical Solutions and OEM Solutions employees) be less than shown on this page.

- E-mail signatures
- Packaging (except for situations when outlined logo is used

to optimize the number of colours) MINIMUM REPRODUCTION SIZE
- Work wear 30 mm (1'4") wide
COLOUR e
CMYK 100, 0, 0, 0 CMYK 7,0, 0, 42 ,k”‘”fl ”UI"”N
Pantone Process Cyan C Pantone 429 C H """""" P | L
RGB O, 159, 227 RGB 165, 172, 175 ) °
Web 009fe3 Web a5acaf
RAL 5015 RAL 7042
BACKGROUND

The master logo needs to be placed on a white background.
A transparent background is also acceptable. Coloured or
photographic backgrounds are not acceptable.

The master logo is made up of the corporate colours Kl blue and Kl grey. Under no
circumstances can the colours be changed. See chapter 3 for the colour guide.

KNAUF INSULATION BRAND GUIDELINES



KNAUF INSULATION LOGOS

2 | 2 DIFFERENT LOGO VERSIONS

KNAUFINSULATION

KNAUFTTSTTY

KNAUFINSULATION

BLACK & WHITE

CMYK 0, 0, 0, 100 For monotone printed material.

RGBO, 0,0 This is a restricted use of the logo
and can only be used if you need

CMYK 0, 0, 0, 50 to print in black and white.

RGB 128, 128, 128 “Knauf” in black and “Insulation”

in 50% of black

OUTLINED MONOTONE BLUE

CMYK 100, 0,0, 0 This is a restricted use of the logo
RGBO, 159, 227 and can be used if only one colour
is available for print. It can also

be used on packaging.

MONOTONE WHITE

This is a restricted use of the logo and can be used if
only one colour is available for print or if the logo is
placed on a dark (photographic) background.

KNAUF INSULATION BRAND GUIDELINES



KNAUF INSULATION LOGOS

213 DO’'S AND DON'TS

used on a dark coloured When used on a

o n unc
v Use the main logo on a clear and v photographic background, use the v ackground, use the monotone v background, use the white
light background monotone white version of the logo white version of the logo square around the logo

INSULATION V ,//J/,//,///

background, provide Do not use on an
x sufficient contrast x unclear background

yummmny
TR kvaupivsuarion S KNAUFINSULATION glﬂm"f /
T

knaupisuarion
Ly nauf
Wh d ;

ssssssss

a photographic
Do not combine with another logo background, provide sufficient
x or company name x contrast

knaupmsuiamon  knaug ok I"M”’

x Do not use Kl blue in

x Do not make a monotone logo combination with a tint x Do not rotate in any direction x Do not stretch in any direction

KNAUF INSULATION BRAND GUIDELINES 8



KNAUF INSULATION LOGOS

214 3CLOGO &KILOGO

USAGE

The master logo can be used on:
- Stationery

- Business Cards

- Email Signatures

- Work Wear

COLOUR

The master logo is made up of the corporate colours Kl blue and Kl grey.
The 3C logo is made up of 3 extra colours. Under no circumstances can
the colours be changed. See chapter 3 for the full colour guide.

BACKGROUND

The master logo needs to be placed on a white background. A transparent
background is also acceptable. Coloured or photographic backgrounds are
not acceptable.

PLACEMENT

This example depicts how the 3C logo should be placed when being used next to the KI
master logo. However, it can also be placed separately, see point 2|4 |2 for examples.

MINIMUM CLEAR SPACE

In order to maintain visual integrity the logo should always
appear within a defined minimum clear space. The amount
of clear space surrounding the logo on all sides should never
be less than shown here.

MINIMUM REPRODUCTION SIZE
OF 3C LOGO

13.5 mm (0.53") wide

NOTE

The 3C logo may not be translated.
However, if required under local regulations,
a translation can be added as a footnote.

KNAUF INSULATION BRAND GUIDELINES



KNAUF INSULATION LOGOS

21411 3C LOGO - B&W & MONOTONE VERSIONS - LIMITED USAGE

These versions of the 3C logo can be used when full colour print is not possible or when it is not recommended visually.

challenge.

create.
care.

challenge.
create.
care.

— KI DARK GREEN
VERSION

Limited usage, when there is a risk
of bad visibility of full colour logo

— BLACK & WHITE
VERSION

For B&W print only

challenge.  Ju— MONOTONE KI BLUE

create. ON WHITE BACKGROUND

care.

challenge.

create.
care.

KNAUF INSULATION BRAND GUIDELINES | O



KNAUF INSULATION LOGOS

21412 3C LOGO PLACEMENT

These are suggested options for the placement of the 3C logo depending on the type and purpose of
the document (offline — bottom position preferred, for digital — top position advised for more visibility).

3C logo 3C logo 3C logo
to the left of the Kl logo in the bottom right corner in the top right corner
(see page 9)

. kwawpiwsuuamon Inagpnsuamon Inaupiwsuuamon

KNAUF INSULATION BRAND GUIDELINES
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KNAUF INSULATION LOGOS

21413 3C LOGO - FOCUS ON EACH ELEMENT

The 3C logo elements may be split up and used separately depending on the target audience and/or the subject material.

USAGE MINIMUM REPRODUCTION SIZE
The separate 3C elements may be used in all literature and OF 3C LOGO ELEMENTS
electronic marketing materials. 13.5 mm (0.53) wide
COLOURS
CMYK 0, 39, 100, O
RGB 248, 168, 0 challenge. create. care.
Web f8a800
RAL 1033
HKS 6
v 100.0.0.6 TEXTUAL VARIATION
:g‘éoglelps";cle;;;yq" ¢ Only the use of Futura STD Book is allowed.
Web 009fe3
e challenge. create. care.

CMYK 68, 0, 68, 0 h I |
e s chailienge. create. care.
Web 00bd71

RAL 6018

HKS 65

KNAUF INSULATION BRAND GUIDELINES

12



KNAUF INSULATION LOGOS

215 ECOSE TECHNOLOGY® LOGO

4

with ECOSE ) 1+ uith ECOSE

. im-mor.oc_;l l l

— 3x
1
USAGE I MINIMUM CLEAR SPACE
Use the master logo on all literature and electronic marketing materials to refer to In‘or‘der fo maintain Yisuol integrity the logo should always appear
Knauf Insulation products which are manufactured with ECOSE Technology®. within a defined minimum clear space. The amount of clear space
surrounding the logo on all sides should never be less than shown
on this page.
COLOUR Pes
CMYK 68, 0, 68, 0
Pantone 7480 C
RGB O, 189, 113
Web 00bd7'1
RAL 6018
HKS 65
MINIMUM REPRODUCTION SIZE
BACKGROUND 30 mm (1%") wide
The “with ECOSE Technology®” logo needs to be placed on a white background.
Coloured or photographic backgrounds are not acceptable. .
PROTEITER o P with ECOSE

TEGHNOLOGY

KNAUF INSULATION BRAND GUIDELINES | 3



KNAUF INSULATION LOGOS

21511 ECOSE TECHNOLOGY® - DIFFERENT LOGO VERSIONS

it ECOSE®)_ KNAUFINSULATION
. ® with Eco%m

BLACK & WHITE WITH KI MASTER LOGO
This is a restricted use of the logo and can only be used if Use the master logo on all literature and electronic
you need to print in black and white. marketing materials to refer to Knauf Insulation products

which are manufactured with ECOSE Technology®.

with ECOSE @

. TECHNOLOGY

with ECOSE @

. TECHNOLOGY

MONOTONE WHITE

Use the monotone white logo when placed on a dark
coloured background or a dark photographic background
in CMYK, or monotone printed material.

KNAUF INSULATION BRAND GUIDELINES | 4



KNAUF INSULATION LOGOS

21512 ECOSE TECHNOLOGY® - DO’S AND DON'TS

with ECOSE |

TECHNOLOGY

ez Jll oo Z/zf;::;gg””g
/ ///I//I/////

When used on a dark When used on a dark coloured When used on an unclear
Use the main logo on a clear and photographic background, use the background, use the monotone background, use the white
v light background v monotone white version of the logo v white version of the logo v square around the logo

with ECOSE
BC

SUPPLIES

TECHNOLOGY

When used on a When used on a coloured
Do not combine with another photographic background, background, provide Do not use on an
x logo or company name x provide sufficient contrast x sufficient contrast x unclear background

with ECOSE

ECOSE with ECOSE |

TECHNOLOGY TECHNOLOGY . EG TECHNOLOGY
® o
x Do not use without the word “with” x Do not use other colours x Do not rotate in any direction x Do not stretch in any direction

KNAUF INSULATION BRAND GUIDELINES | 5



KNAUF INSULATION LOGOS

216 KNAUF INSULATION OEM SOLUTIONS LOGO

KNAUFINSULATION

OEM Solutions

USAGE

The Knauf Insulation OEM Solutions logo is to be used for OEM Solutions
business only on:

- Stationery

- Business Cards of OEM Solutions employees

- Packaging

The logo can be used in combination with the 3C logo.

COLOUR

The OEM Solutions logo is made up of the corporate colours Kl blue and KI grey.
Under no circumstances can the colours be changed.
See chapter 3 for the colour guide.

BACKGROUND

The OEM Solutions logo needs to be placed on a white background. A transparent
background is also acceptable. Coloured or photographic backgrounds
are not acceptable.

ummm

Splufuzns*I

MINIMUM CLEAR S

le—l
a

PACE

In order to maintain visual integrity the logo should always
appear within a defined minimum clear space. The amount
of clear space surrounding the logo on all sides should never
be less than shown on this page.

MINIMUM REPRODUCTION SIZE

30 mm (1%4") wide

f ****** o gﬁémmmi

“fa______"§ EM_Solutions._|_

KNAUF INSULATION BRAND GUIDELINES
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KNAUF INSULATION LOGOS

2 |7 KNAUF INSULATION TECHNICAL SOLUTIONS LOGO

knaupiwsuiamion - nihupiisoranon |

ech ical Solutions |

Technical Solutions B0 D fxa ********** -
D e
a a

USAGE MINIMUM CLEAR SPACE
The Knauf Insulation Technical Solutions logo is to be used for Technical Solutions In order to maintain visual integrity the logo should always
business only on: appear within a defined minimum clear space. The amount
- Stationery of clear space surrounding the logo on all sides should never
- Business Cards of Technical Solutions employees be less than shown on this page.

- Packaging

The logo can be used in combination with the 3C logo.

COLOUR

: . . MINIMUM REPRODUCTION SIZE
The Technical Solutions logo is made up of the corporate colours Kl blue and Kl grey. .
Under no circumstances can the colours be changed. 30 mm (1%") wide

See chapter 3 for the colour guide.

Tufiﬁémmmi

BACKGROUND S Teghieol salutions_ |

The Technical Solutions logo needs to be placed on a white background.
A transparent background is also acceptable. Coloured or photographic
backgrounds are not acceptable.

KNAUF INSULATION BRAND GUIDELINES | /



CORPORATE COLOURS

311 CORPORATE COLOURS

These colours can be used in all communication materials relevant to their purpose.

PRIMARY COLOUR PALETTE

Kl BLUE ECOSE TECHNOLOGY®
& CREATE & CARE

KI GREY KI DARK GREEN KI ORANGE Kl PURPLE

& CHALLENGE

CMYK 100, 0,0, 0 CMYK 68, 0, 68, 0
Process Cyan Pantone 7480 C
RGB 0, 159, 227 RGBO, 189, 113
Web 009fe3 Web 00bd7 1

RAL 5015 RAL 6018

HKS 47 HKS 65

CMYK 7,0, 0, 42
Pantone 429 C

RGB 165, 172, 175
Web a5acaf

RAL 7042

HKS 91

SECONDARY COLOUR PALETTE

To be used sparingly when exclusive use of the primary colours is not sufficient for the design.

CMYK 90, 57, 45, 32 CMYK 0, 39, 100, O CMYK 60, 85, 30, 30
Pantone 7477 C Pantone 130 C Pantone 268 C

RGB 29, 78, 96 RGB 248, 168, 0 RGB 97, 52, 102
Web 1d4e60 Web f8a800 Web 503562

RAL 5001 RAL 1033 RAL 4007

HKS 38 HKS 6 HKS 37

CMYK CMYK CMYK CMYK

CMYK 100, 0, 100, 0 CMYK 24, 0, 0, 54 CMYK 90, 22, 46, 27 CMYK 39, 47,1, 2

KNAUF INSULATION BRAND GUIDELINES
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TYPEFACES

411 FONTS

PRIMARY FONTS
Futura STD

Can be used in all communication (web & print)
as the main font.

Arial

Only to be used in Powerpoint presentations
and Word documents.

SECONDARY FONTS

Dobra Slab

Can be used in print communication as a secondary font.

Minion

Secondary font for web use only.

FUTURA STD

Book

Light

Medium

Heavy

Bold

The quick brown fox jumps over a lazy dog
THE QUICK BROWN FOX JUMPS OVER A LAZY DOG
1234567890 1234567890 (€@ & % 2! " " » «)

The quick brown fox jumps over a lazy dog
THE QUICK BROWN FOX JUMPS OVER A LAZY DOG
1234567890 1234567890 (€@ & % 2! " " » «

The quick brown fox jumps over a lazy dog
THE QUICK BROWN FOX JUMPS OVER A LAZY DOG
1234567890 1234567890 (€@ & % 21" " » «)

The quick brown fox jumps over a lazy dog
THE QUICK BROWN FOX JUMPS OVER A LAZY DOG
1234567890 1234567890 (€ @ & % ? ! " " » «)

The quick brown fox jumps over a lazy dog
THE QUICK BROWN FOX JUMPS OVER A LAZY DOG
1234567890 1234567890 (€@ & % ? ! “ " » «)

KNAUF INSULATION BRAND GUIDELINES
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TYPEFACES

4|2  TYPESETTING

url: Futura Book - blue

k”‘”f www.knaufinsulation.be

Colour: transparency normal 65%

A STEP CHANGE
IN'SUSTAINABIEITY

Title: Futura Book - Captials

Title: Dobra Slab - Medium

#EcoseNothingBeatsTheOriginal

with ECOSE
C

More than 807 of the installers’

revolutionary binder,
ECOSE® Technology

KNAUF INSULATION BRAND GUIDELINES 20



TYPEFACES

4|2  TYPESETTING

TYPESETTING GENERAL RULES
o Left justified
® 100% Tracking
* 2pt space after paragraph
* No hyphenations

SAMPLE TYPESETTING

Is recera sam quamus aute imus int. ’ Subtitles: Futura Heavy - 10pt. 12pt Line spacing DobraSlab Bold can be used as an
Neque laut por dlicien tofatumet alternative to Futura Heavy in subtitles

ditot‘a‘sper‘est sed eos minvel eos min Body: Futura Book - 10pt. 12pt Line spacing o
prenihit, nistiam arum solo blacitius Is recera sam quamus aute imus int.

rerae doluptaspiet vero es nihiliberion

: Neque laut por alicien totatumet
con pliquate labo. 9 P

ditat asperes sed eos minvel eos min

Bernate mporerferum estia ipissim rem prenihit, nistiam arum solo blacitius
iunt latque nam sum ex explam quia rerae doluptaspiet vero es nihiliberion
ipit volorum quice. con pliquate labo.

Picteneturg Um vel t quat diti q ;
I L B GBI QRENAT RSl 1 G Body Small: Futura Book - 8pt. 12pt Line spacing

doluptatum repelit que illeniet que odipsundandi

dolupid quam facercipsum que est, quo blaut

faccuptation rehendem quias estiunt ad miliquam

endae volor aritis eicitat.

o Bullet 1 Bullets: Futura Book - 8pt. Auto Line spacing
e Bullet 2
e Bullet 3

KNAUF INSULATION BRAND GUIDELINES 21



TEXT STYLE / TONE OF VOICE

511 TONE OF VOICE

TEXTUAL REFERENCE challenge. create. care.

When used as a tagline, the 3C should be written in lower case.

USE BRITISH ENGLISH

We use British English spelling and grammar conventions in all our English-language communications.

CAPITALISE PRODUCT NAMES

Product names are written in title case with the first letter of each word in capitals. E.g.:“Mineral Wool”, “Glass Mineral Wool”, “Rock Mineral Wool”, efc.

USE PERSONAL LANGUAGE

We aim to show our “human” side in all our communications. When we talk to our customers or other stakeholders, we use the
" "

2" person point of view (e.g. “you”, “your” and not “the customer”, “them”, “their”).

non "on

Similarly, we talk about ourselves in the 1st person point of view (e.g. “we”, “us”, “our” and not “Knauf Insulation”, “it”, “its").
Y/ p p 9

ACTIVE VOICE

Whenever possible, use the active instead of the passive voice.
For example: ‘We showcase our innovation in our new sustainability report’. vs. ‘Our innovation is showcased in our new sustainability report.”

TRADEMARKS

All trademarked brand and/or product names should be properly indicated every time they are used (and not as before — once per page or document).
Use: ® If the trademark is registered
™ |f the trademark was submitted for registration or when it is not registered in the country while belongs to Knauf Insulation portfolio
and is registered in another region/country.

KNAUF INSULATION BRAND GUIDELINES
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COMMUNICATION STYLE

611 NEUROMARKETING

DEFINITION OF THE FOUR WORLDS - BASIC PROFILES

COMPLEX - RISK - ACHIEVEMENT - DIVERSITY

According fo the resource = A
distribution theory, there are = ¢ Novelty 15%
o " o
four basic types of profiles or < e Spend
psychotypes. Their key features < e Chaos
are described on the map. <
1% ® Explore ferritory / creative
L
%4) e Status/Luxury/ show off
8 ® looking for new stimuli/experience
2] ¢ Hedonists
L
o e Strong impulses to change
SITUATIONAL CONSECUTIVE
BLUE WORLD
PEACE CONTROL
ECOLOGY
TECHNOLOGY
>_
=
Ioa)
=
<
<>( GREEN WORLD RED WORLD
52
©
CHANCE TO GET RESOURCES 0% CHANCE

SIMPLE - SAFETY - LOCAL

Resource distribution map based on PSYCHEA® model of structural and dynamic profiling.
KNAUF INSULATION BRAND GUIDELINES 2 3



COMMUNICATION STYLE

611 NEUROMARKETING

DEFINITION OF THE FOUR WORLDS - TARGET AUDIENCE

COMPLEX - RISK - ACHIEVEMENT - DIVERSITY

Our key target audiences = A
can be classified within four =
basic types of profiles as <
given on the map. When <
communicating fowards them, <
it is recommended to customize it INVESTORS
the approach using the features =
described on pages 27-30. 8
)
(W)
o
SITUATIONAL CONSECUTIVE
PEACE CONTROL
ECOLOGY TECHNOLOGY
>_
=
Ia)
=5
<
<
52
© l«
CHANCE TO GET RESOURCES 0% CHANCE

SIMPLE - SAFETY - LOCAL

Resource distribution map based on PSYCHEA® model of structural and dynamic profiling.
KNAUF INSULATION BRAND GUIDELINES 24



COMMUNICATION STYLE

611 NEUROMARKETING

DEFINITION OF THE FOUR WORLDS - PRICE PERCEPTION

COMPLEX - RISK - ACHIEVEMENT - DIVERSITY EMOTIONAL PRICING

The way to get to premium

pricing and leave commodity

price zone is by building on

emotions, trust and respect

as shown on the map. It is

also important to anchor a
product/brand to a higher

needs as described in the SITUATIONAL
hierarchy of needs pyramid. PEACE

>

RESOURCES AVAILABILITY

CONSECUTIVE

CONTROL

TECHNOLOGY
ECOLOGY

Focusing on the linking the

offered solution to higher

needs and customizing

the communication as

described on pages 27-30

will contribute to achieving

premium price level.

0% AVAILABILITY

A

\d

LOVE/BELONGING

SAFETY/COMFORT/RESPECT

COMMODITY
PRICE

CHANCE TO GET RESOURCES 0% CHANCE TECHNICAL PRICING

SIMPLE - SAFETY - LOCAL

Resource distribution map based on PSYCHEA® model of structural and dynamic profiling.

KNAUF INSULATION BRAND GUIDELINES 25



COMMUNICATION STYLE

611 NEUROMARKETING

DEFINITION OF THE FOUR WORLDS - VALUES MAP CULTURAL MAP OF THE WORLD

According to the resource distribution theory the behavior is influenced by the availability of
resources and chances to get them. The regions/countries can be clustered by values and by
income level as shown on the maps on this page. The global cultural map shows how scores
of societies are located on the two dimensions: Traditional values versus Secular-rational ]
values and Survival values versus Self-expression values. The resource distribution map clusters 3
countries based on the income level criteria also considering the cultural level. :

After application of the geographic criteria the target audience plays the key role and its
specifics have to be considered - see pages 27-30 for guidance.

COMPLEX - RISK - ACHIEVEMENT - DIVERSITY

-1 -3 a @3 " w3 2 ia

Survival Values Self Expre

More details can be found here: http://www.worldvaluessurvey.org/WVSContents.jsp

HIGH INCOME = A
i ENGLISH SPEAKING NOR 2
< COUNTRIES __IS
:>(( UsS, UK, AUSTRALIA a
» 3
O &
o
D
O
SITUATIONAL g WESTERN CONSECUTIVE
EUROPE
PEACE CONTROL
ECOLOGY TECHNOLOGY
S
=
I=a)
i
<
<
s
LOW INCOME © l« Resource distribution map based on PSYCHEA®
CHANCE TO GET RESOURCES 0% CHANCE model of structural and dynamic profiling.

SIMPLE - SAFETY - LOCAL

KNAUF INSULATION BRAND GUIDELINES
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COMMUNICATION STYLE

612 COMMUNICATION TOWARDS INSTALLERS & DEALERS

VOICE

Easy, direct, short sentences,
avoiding complex technical
terms and long words; providing

basic guidance and procedures l e
' DER BEEIB'

J | iciTReu

Simple Simplicity
Family :
Me
Security

VISUAL MOODBOARD

Why do | consume?

SHAPES & COLOURS

Squares

Dark heavy colours
Pictograms

Easy to understand,
explicit pictures

KNAUF INSULATION BRAND GUIDELINES
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COMMUNICATION STYLE

613  COMMUNICATION TOWARDS SPECIFIERS & ARCHITECTS

VOICE VISUAL MOODBOARD

Professional, rationally
grounded and supported by
proofs, evidences and clear
conclusions, well-structured
and detailed, providing
strategic insights

KEYWORDS

Professional
Technology
Complexity
Achievements

What does it do for me?

SHAPES & COLOURS K

Rectangles

Tables
Infographics
Complex structures

KNAUF INSULATION BRAND GUIDELINES 2 8



COMMUNICATION STYLE

6| 4 COMMUNICATION TOWARDS

VOICE VISUAL MOODBOARD

Bright and enthusiastic,
provoking an emotional
engagement and
competitive mood

KEYWORDS

Unique
Social life
Novelty
Freedom
Ecology

How do | look when | consume?

SHAPES & COLOURS

Zigzag

Strong colour contrasts

Strong dynamics/splashes
Colourful and flashy pictures (status)

KNAUF INSULATION BRAND GUIDELINES
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COMMUNICATION STYLE

615 COMMUNICATION TOWARDS HOME OWNERS

VOICE VISUAL MOODBOARD

Emotional, descriptive,
positive, relaxed and calm in
mood, structured and easy-to-
read; link to personal
emotions and experience

KEYWORDS

Comfort
My life
Family
Care
Ecology

How do | feel when | consume?

9
SHAPES & COLOURS / -

3

Lines .
Circles *q’-

Light colours
Pictures with family in focus

,"-r.
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COMMUNICATION STYLE

616 PHOTOGRAPHY

FOR ORGANISING YOUR OWN PHOTO SHOOT OR SELECTING STOCK IMAGERY, ETC.

depict people, whenever possible, and ideally when expressing emotion
have the subject look into the camera (unless not appropriate for a specific campaign)
preference for a clear sky, dark or overcast conditions to be avoided
background and atmosphere: blue sky (morning) rather than clouded or dark (evening)
show people interacting
preference dynamic over static situations
use clear close-ups for functional images
use wide-angle shots to create space (images can always be cropped later)
use Knauf values as inspiration for campaigns and communications material:
- Entrepreneurship
- Commitment
- Partnership
- Menschlichkeit
when creating visuals for the website refer to the more detailed information in section 7|2 of this document

when arranging a photo or video shooting showcasing our products and installation process
please refer to Photography guidelines that can be found on Intranet

when arranging the photo or video shooting at the plant / manufacturing environment always check
with Technical Management team and/or Plant Manager for approval of the final visuals and video materials

KNAUF INSULATION BRAND GUIDELINES 3 |



COMMUNICATION STYLE

6 | 7  IMAGE LIBRARY

LOOK & FEEL

In order to support the launch of the new identity
and communication materials, we have a range
of images available in the Knauf Insulation

image library (see section ‘New identity’ on Knauf
Insulation media database).

Various categories ranging from product
packshots and corporate images to reference
project images and even visuals supporting
the new challenge. create. care. vision.

KNAUF INSULATION BRAND GUIDELINES 3 7



IMPLEMENTATION

711 WEBSITE

FRODULTE  BLDNG ILIMENTS.  SDWRMLOADS & POCHS WM NCE

WHEN YOU CAN CONTRIBUTE TO THE
INDOOR CLIMATE IN HEALTH CARE
SECTOR, THE CHOICE IS OBVIOUS

‘wyts - Archibect

All websites have a
new face according
to the new identity.

1e.creqate.care,

God in louh

" 2 ot s e ity m oy el s
R T TR

e s] b D bl e ST b meEag e N

R e e
LR B LR )

B L PO U MTECILTTTER

knauFsBLATION

Enoul an iadiol medin

i

THES IS A N PAGE  AsDa

Wik gy can qoniribey, the thooas 4 pgeinaes

P

#|in|=]c

IMCRE

o g gy &

KNAUF INSULATION BRAND GUIDELINES
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IMPLEMENTATION

712

COLOUR PALETTE

GREY
#1blbla

DIGITAL GUIDELINES

#f41515

LIGHT GREY

GREEN
#00bd7 1

LIGHT GREEN
#effof3

BLUE DARK GREEN ORANGE
#009fe3 #1d4e60 #f8a800
IMAGES AND SIZES

Location Image Height ~ Width  Remarks

Homepage Banner n/a 575px  Background-image (covers complete block - 100%)

Homepage Reference teaser 230px 150px  Thisimage is automatically cropped

Homepage Column 66% 970px  n/a Max-width, heightis variable

Content page Column 33% 485px  n/a Max-width, heightis variable

Product Productimage 600px n/a Max-width, heightis variable

Product Building elementteaser 200px  200px Thisimageis automatically cropped

Product Expertise teaser 230px 1S0px  Thisimage is automatically cropped

Appliccﬁon Application teaser 300px 210px  Thisimage is automatically cropped

Building element  Building elementimage 600px  n/a Max-width is 600px, heightis variable

News News banner 1600px  400px  Same for events, references and blog | Background-image (covers complete block - 100%)

News overview Highlighted news item 485px 340px  Same for events, references and blog

News overview News teaser 230px 150px  Thisimage is automatically cropped

Support center Image 33% 485px  340px  Sameas column 33%

KNAUF INSULATION BRAND GUIDELINES 34



IMPLEMENTATION

7 | 3 DIGITAL MAILING & NEWSLETTER

knaug

Title of this newslotier

Your file is ready for download
Larem ipsum dalsr 8il amet

Larem psum dolor Sl amed, conEeciar atipiscng ol Denec egel metus allquam, LER R D30T I ML SRR BT BN

placeral rula non, vehicula nisl In nuita nibh, semper sy libero L ulamcorper faciisis i et o g, Clacerat fula fon. mecsie
el Fubhy Eten #d _Eimese
tarar. Ut placerat ante ax, sit amet fingilla el fringlila non, Senean Bbero nisi P O, R oy o
By v U placaenst s s, 18 g gy i
cordimenbum non keous ac, posuens dapibus nulla. Pellentesque dgnissim efficitur W R SR DT L 0T L PR AR UL §
Fndrent Ut &u amare o ac powrew depi s elis Fele o woom Sogae
ATedr héndiasd LE & omar B

R o P YR e i gue, e placerd) St Dine w0 Spel
CORITETET [T L OO O T B DA VAR T A 1 R
ol @ et eeSbarion IOl I Pt i i, VrsEakai arte paae Erim i

= | ACIUAPFAREL FLOOH B BT e i e e Dbl G e AT e A B T
[Ep—
Rysunek_F_01.dwg
- Dawnload file =¥ Lapem ipaum dobor sit amet, cansectetur adiplacing,

Dones eqet melus aliguam, placerat nulla non

Imiager Susmod Poriutor viverra, ENam matts magna, vastibulim sed cmare quis,
fermentum placeral elil. Donec ke ligula, condmentum ut blandi at, placerat vel dus
Sgd yltrices blandi molkesta, L solkciiudin nibh a diam vessbulum tincidunt, In handrari
rutrsm aliguet

The 3C logo can be
exceptionally used written
instead of the bloc as
well. As a fallback in
cases were it is written
more appropriate and
useful. This is the case on
digital elements such as
the website, e-mailing and
newsletter.

create.care.

knaupwsuLATION

£ ] v i} & 2
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IMPLEMENTATION

7 | 4 ONLNE BANNERS

Online banners can be created
based on the look and feel of
the new identity.

Try to leave enough space for - ke i A STEP

th KI | logo. _— [ i A/ ANL
bo ogo and 3C logo o e CHANGE IN
ON TRACK FOR : 7 SUSTAINABILITY
SUSTAINABILITY SUCCESS

Use clear images and make
sure your call to actions is
clearly legible.

Avoid telling too many messages
in one banner.

knauf

with ECOSE @
8-

INSULATION SOLUTIONS
FOR YOUR COMFORT

"f
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IMPLEMENTATION

7 |5 CORPORATE EXAMPLES

BUSINESS CARD

na it
i i 4, 1 5 knaupiwsuiamion

Function:
Futura Light, 8 pt.

Compony name + Mob: JOhn Smii‘h Knauf Insulation

Py Bl . Marketing Manager ~ Address address address
utura Bold, 6 P 9 9 Address address address

Address + Phone:
Futura Book, 6 pf. T +44 (0)1234 456789

www.knaufinsulation.com
john.smith@knaufinsulation.com

Suggested paper type:

Fedrigoni, Arcoprint 1 EW

(cool white, FSC certified)
Recommended min. weight - 300 gr

|_ E T T E R H E A D www.knaufinsulation.com

Company name:
Futura Bold, 9 pt.

Address + Phone:
Futura Book, 7 pt.

Knauf Insulation Ltd
PO Box 10, Stafford Road, St.Helens, Merseyside, WA10 3NS. UK
N OTE . T 01744 766600
. F: 01744 612007
. knaufi
When using the MS Word e Sl o, s, Wi, WATO N5, K. S n e, Compeny N, 126842

template for the letterhead
please use Arial.

KNAUF INSULATION BRAND GUIDELINES



IMPLEMENTATION

7 |5 CORPORATE EXAMPLES

knauf

ENVELOPE

knaufivsuiAion

Knauf Insulation Ltd Knauf Insulation Ltd
PO Box 10,
Stafford Road, PO Box 10, Stafford Road, St.Helens, Merseyside, WA10 3NS. UK
St.Helens, Merseyside T 01744 766600
'WAT0 3NS. UK F: 01744 612007
knauf

Registered Office: Stafford Road, St Helens, Merseyside, WA10 3NS. UK Registered In England, Company Number: 1926842

Name
Rue de Maestricht 95
B-4600 Visé L

Company name: COMPLIMENT SLIP
. Imﬂ,’f’”smﬂ"ﬂ” Futura Bold, 8 pt.

Knauf Insulation Ltd Address:
| Soiaren Futura Book, 6,5 pt.

lens, Me

St.Hel erseyside
WATO 3NS. UK

Company name:
Futura Bold, 9 pt.

Address:
Futura Book, 7 pt.

Name
Rue de Maestricht 95
B-4600 Visé

KNAUF INSULATION BRAND GUIDELINES 3 8



IMPLEMENTATION

7 |5 CORPORATE EXAMPLES

Bart De Bakker

Marketing Manager

Knauf Insulation

Rue de Maestricht 95, B-4600 Visé
Tel: +32 (0)4 1234567

Mobile: +32 (0)4 1234568
www.knaufinsulation.be

knaug

— EMAIL SIGNATURE

Name:
Arial Bold, 11pt. KI Dark Green

Function:
Arial, 8pt. KI Dark Green

Company name

Address + Phone:
Arial, 8pt. KI Grey

SHORT EMAIL
SIGNATURE

For replies and forwards

Bart De Bakker
Marketing Manager

Knauf Insulation
Tel: +32 (0)4 1234567 | Mobile: +32 (0)470 123 456

Bart De Bakker
Marketing Manager

Knauf Insulation

Rue de Maestricht 95, B-4600 Visé
Tel: +32 (0)4 1234567

Mobile: +32 (0)4 1234568
www.knaufinsulation.be

knaug

— EMAIL SIGNATURE
WITH PROMO BANNER

KNAUF INSULATION BRAND GUIDELINES
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IMPLEMENTATION

7 | 6  MARKETING MATERIALS

knaufiwsuLATion SR

OMNIFIT SLAB May 2017
APPLICATIONS DESCRIPTION ‘”f’”s"lﬂ"”” wwwknaufinsulaton.co.uk

knaupisuiarion S

BENCHMARK SOLUTIONS - CASE STUDY May 2017

Omifit Slab is @ muliipurpose, flexible,
@ @ noncombustible, glass mineral wool slab,

engineered for additional robustness, and WHAT WAS THE CHAL .
@ @ specifically designed for installtion by NIFIT SLAB May 2017

friction fitting TP 115 - We wanted fo understand how our solution compared fo the competition

in'his perifon opplcation [Mairly in Germory)

@ DITIONAL INFORMATION

rability
PERFORMANCE BENEFITS it Slab is odourless, 1ot proof, norhygroscopic, does not sustain vermin and will not encourage the growth of fungi, mould or bacteria
Thermal + High level of thermal performance splication WHAT DID. WE DO TO ANALYZE THE FACTS?

Themol conduciviy:  0.035 W/mK ¥ Ficton s beween s, fists o ofrs i Scb is typicolly used for the thermal and acoustic nsultion of o wide varisly of consituctions such as finber and meial sud portions, fimber frame

Is, between rafers ond fimber floors. We carfed out & comprehensive benchmarking exercise, looking in detail o the key

product performance paramelers of:

Fire ¥ Provides excellent thermal and acoustic performance
Clossification: Eurocloss Al 10 BS EN 13501-1 indards

- Rigiy / Siffress
- ifit Slob is manufactured in accordance with BS EN 13162, 1O 50001 Energy Management Systems, OHSAS 18001 Occupational Healh and oo
Vapour resistivity o Dustiness
fety Manogement Systems, SO 14001 Environmertal Management Systems, and ISO 9001 Gualiy Management Systems, os cerfied by Bureau Veros. « Eose of hondin
Waler vopour resisiviy: _ 5.00MNs/g.m o
_— ©  Recovery out of fhe packaging
vironmental * Themol valbes
it Siab represens no known theal fo the environmen and has zero Ozone Depletion Potental and zero Giobal Warming Potentil. Omnifit Siab is
SPECIFICATIONS fific under the BRE Environment Prfile Certfication Scheme and achieves an BRE Ecopoiris score of 0.0195 Ecopoints and is confimed by the BRE
achioving an A+ Green Guide Rating the relevant certficate is ENP: 506, This can be downloaded from hip: //knaufinsulation co.uk/downloads/
Thdoess Thomd sty Tomdritos Logh Wit ™ o~ pdownloads. A Verlied Environmental Product Declaration [EPD) is availble for Ecrthwool Omnifi Siab. The relevant document is BREG EN EPD No;
() W/ @i (o) (om) ppock o pock () 0061 and can be downloaded fiom hip:/, k k k
R R b o o o W found that, whilst ey were sufoble vs. the marke use, some of
N : N : our products could be improved by adjusting the product and
0 o0ss w00 200 00 % 288 andling and storage ok oo
TS 7 20 0 s ey it Siab is easy 1o handle and insill, being ighweight and easly cu o size, where necessary. Earthwool Omnifit Sab s suppled in polyhene
R B \uhich ore designed for sh For e oroduct should sither be skored ind o " TP115 will have beter recovery from the pack, better sifness and batier insillation
= o o o o B - which ore designed for short ferm profection only. For longer ferm profection on sif, the product should ither be stored indoors, o under cover an e oo e
P the ground. Earthwool Omnifit Slab should not be left permanently exposed to the elements. v Peing e
% 005 210 1200 500 0 576
7 ooss 200 200 00 s 575
B 005 140 1200 500 2 )
- . th ECOSE Knauf Insulation mineral wool products made with ECOSE® Technology benefit from a no added formaldehyde binder, which
“e oo “00 w0 “0 “ e is up to 70% less energy intensive than traditional binders and is made fiom rapidly renewable bicbased materials instead of That's great:
100 0035 285 200 “0 6 288 petcleunbased chemicals. The technology has been developed for Knauf Insulation’ glass and rock mineral wool products,
E) o0ss o 200 w0 B 575 enhancing their environmentol credentiols withos affecting the therma, acousic o fire performance. Insulation producs made
R with ECOSE Technology confain no dye or artiicial colours. WHAT SHOULD | MAKE SURE | COMMUNICATE TO MY CUSTOMERS?
TP115 is specially designed in both product and packaging ferms fo be an excellent low
cost option in partition insulation.
For more inf ion please :
CERTIFICATION Am el ipicien imusam quia volupta usaepe rchii uament, vidusc dolup atu, occum et vent plabore pivs, cum et landls ra s s
consens sequia quia plignis malonse qu niminci unto.
O === © CE
leniiy

nauf Insulation Ltd

Box 10, Stafford Road, St Helens,
rsoysido, WATO 3NS. UK

Aight s, tocs ond
Novorhoes, v

KINE2444DAT - V0517

DATA SHEET

KNAUF INSULATION BRAND GUIDELINES AO



IMPLEMENTATION

7 1 6 MARKETING MATERIALS

k www.knaufinsulation.be k Iniopmemm
”A”f ”n”f’”s”lnr’"” Calculating U-values and
TECHNICAL SUPPORT TEAM Building Information Modelling (BIM)

am (TST) provi Youmay have already come across U-valu

calculations when looking at building projects,

et

AN INTRODUCTION TO
KNAUF INSULATION

A STEP CHANGE
IN SUSTAIN ABIEITY

Fabulous fire protection for schools

. and hospitals, factories, warehouses

COMMITTED TO SUSTAINABLE
MANUFACTURE.

#EcoseNothingBeatsTheOriginal

with ECOSE
O

More than 80% of the installers

revolutionary binder
ECOSE® Technology

ADVERTISING

KNAUF INSULATION BRAND GUIDELINES 4 |



IMPLEMENTATION

7 |7 POWERPOINT TEMPLATE

COVER SLIDE

3C colours may be used as
primary colour of the presentation
‘Title slide’ title — Arial 36pt bold, depending on the subject matter.

Kwaopis

Location and/or

date-Arial  [|ine spacing: multiple 0.9

16pt bold, line
spacing:
multiple 0.95  Author — Arial 16pt bold, line spacing: multiple 0.95

‘Title and content’ slide title — Arial 24pt bold blue, h“] VU ATTOW n ‘Title and content with picture’ slide title — Arial 24pt bold hll’
line spacing: multiple 0.9 blue, line spacing: multiple 0.9

Subtitle — Arial 20pt regular blue, line spacing: multiple: 0.95pt S |_ | D E E X A /\/\ P |_ E S Subtitle — Arial 20pt regular blue, line spacing: multiple: 0.95pt

= Slide text level 1 - Arial 18pt bold black,

= Slide text level 1 - Arial 18pt bold black, line spacing: multiple 0.95,
space before: 18pt, space after: Opt, = Frq mes & Kl ph OI‘O dqtq bc se line spacing: multiple 0.95,
bullet: blue parallelogram b d h hl h . space before: 18pt, space after: Opt,
» Slide text level 2 — Arial 16pt regular black, line spacing: single, bullet: blue parallelogram
space before: 3pt, space after: Opt, m Gy e used to Ig Ig t certain = Slide text level 2 — Arial 16pt regular black,
bullet: gray parallelogram line spacing: single,
« Slide text level 3 — Arial 14pt regular black, line spacing: single, el ementS/ tc bleS/ teXt, tO ma ke the space before: 3pt, space after: Opt,
'space before: 3pt, space after: Opt, . . bullet: gray parallelogram
bullet: black dot presentqhon more a ppec I | ng . - Siide text level 3 — Arial 14pt regular black,
I ing: single,
= Slide text level 1 SI:Z:: i:l;:z?esg‘;e space after: Opt,

» Slide text level 2 bullet: black dot

= Slide text level 2

KNAUF INSULATION BRAND GUIDELINES 472



IMPLEMENTATION

718 SIGNAGE

= = = knaupiwsuLamon
knaupinsuiarion knaupinsuiarion knauginsuuarion

TECHNICAL SUPPORT

4 HEAD OFfiCE

A 4 TECHNICAL SUPPORT

4 PERSONNEL DEPARTMENT

WELCOME FRI5 PLANT N

SUPPLIES DEPARTMENT w

ENGINEERING DEPARTMENT ~ k”‘” ] I’”"
B I E N V E N U E TECHNICAL DEPARTMENT «

WILKOMMEN o WAREHOUSE CONTROL
STORAGE
OPSLAGPLAATS

WELCOME
BIENVENUE
WILKOMMEN

a OCCUPATIONAL HEALTH
CAR PARK P
4 ENVIRONMENTAL SUPPORT

HANGAR

SlGNAGE .Irmi .Irmi .Irm[
Kl blue should be used

as the main colour for the

signage. The master Kl logo

must stand out and the 3C
logo may be used as a
supporting logo.

KNAUF INSULATION BRAND GUIDELINES 43



IMPLEMENTATION

719  WORK WEAR

WORK WEAR

Company work wear creates a powerful collective
identity and sense of teamwork, while also promoting
a professional image with visitors to our factories.
Work wear can be navy blue or white and should have
the Knauf insulation master logo and the 3C logo (if
possible). Logos may be embroidered or printed.

b

challenge
crecie
g

KNAUF INSULATION BRAND GUIDELINES 44



IMPLEMENTATION

7 110 ROLLUPS

eI ATIN
SULAI

.

Insulation solutions for
ROLL UPS sustainable buildings

Use the height of the ‘K" of
the Knauf Insulation logo to
determine the placement of
the logos.

The size of the logo depends
on the proportions and size
of the asset.

Insulofion solufions
for your combor

KNAUF INSULATION BRAND GUIDELINES 45



IMPLEMENTATION

7 1 11  GADGETS

hfmﬂwm-

GADGETS

Several possibilties, others include,
but are not limited to: pens,
notepads, lanyards, T-shirts, caps,
cups, helmets, torches, USB sticks,
umbrellas, cutter knives, thermos
bottles, scarves, work gloves, hand
warmers, folding metre rule...

Full colour artwork is prefered,
but when not possible, preference
should be given to logos that offer
the highest contrast.

KNAUF INSULATION BRAND GUIDELINES
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IMPLEMENTATION

7 1 12 PACKAGING

KNAUFTVSTLTY

with ECOSE|

W0 UOKD|NSULNDU " MMM www.knaufinsulation.com

PACKAGING

The new packaging gives our products a more modern,
distinctive and premium look. It provides excellent
brand visibility which should help to increase our
in-store presence.

The designs based on Knauf Insulation identity colours
(blue and white) make us stand out from our competition.

KNAUF INSULATION BRAND GUIDELINES 4/



IMPLEMENTATION

7 | 13 TRANSPORT - TRUCK

KNAUF INSULATION BRAND GUIDELINES
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IMPLEMENTATION

7 | 14 FLAGS / BEACHFLAG EXAMPLES

.'
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IMPLEMENTATION

7 1 15 OUTDOOR COMMUNICATIONS

Several examples of how outdoor
display boards may look.

One of the 3C logo colours may be
used as primary colour if appropriate
(except for the logo).

You can find an example of how
a board at a construction site may
look at the bottom right corner.

Image can be used to portray
the building usage (office building/
house etc.).

KNAUF INSULATION BRAND GUIDELINES 5O



IMPLEMENTATION

711611 3C LOGO, Kl & HERAKLITH

GUIDELINES Heraklith.

Please refer to the separate
brandbook for the extended
Heraklith guidelines.

BROCHURE

FRONT

More information

Detailed information on all Herakith produsts and correct installation can be
on

k”ﬂ”f’”s"lA"”” found i ochures and product datasheets as well as on our home-
age a

John Smith  «nauf insulation

Markefing Manager Address address address
Address address address

T: +44 (0)1234 456789

wewknaufnsuation.com A reference
john.smith@knaufinsulation.com o
' to Knauf Insulation

e EMAIL
SlGNATURE Bart De Bakker

Marketing Manager

Knauf Insulation
Rue de Maestricht 95, B-4600 Visé

- Tel: +32 (0)4 1234567
Heraklith. AR

www.knaufinsulation.be

Illlllllf Heraklith.

KNAUF INSULATION BRAND GUIDELINES O |



IMPLEMENTATION

711612 3C LOGO, KI & URBANSCAPE
GUIDELINES

Please refer to the separate
brandbook for the extended
Urbanscape guidelines.

FRONT

knaupmsuLAmion

John Smith  «nauf insulation
/\/\orkeﬁng Manager Address address address

Address address address
T +44 (0)1234 456789

www.knaufinsulation.com
john.smith@knaufinsulation.com

BACK

urbanscape

BROCHURE

A reference
to Knauf Insulation

EMAIL
SIGNATURE

About Knauf Insulation

become the world leader in energy efficient s
forbuildings, Building on over 30 years of expertisein Knauf

500

i /. we are foct 30 manufac
i olutions for resi The company, which s partof the German

turnover

tional havi
wellin excess of €1.2 billion n 2012.

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

. knaupwsutamion

Trata32,4:
Tel:+385(0)45114 000 E-mail:urbanscay

Bart De Bakker

Marketing Manager

Knauf Insulation

Rue de Maestricht 95, B-4600 Visé
Tel: +32 (0)4 1234567

Mobile: +32 (0)4 1234568
www.knaufinsulation.be

kwaup UJ

banscape

urbanscape

‘www.green-urbanscape.com

KNAUF INSULATION BRAND GUIDELINES O 2



IMPLEMENTATION

7117 COBRANDING
GUIDELINES

When creating communication materials which promote other Knauf Insulation brands, it is mandatory to use any available guidelines for that brand first.
On all formal documents e.g. brochures, there needs to be a reference to Knauf Insulation.

Shown here are examples of how to implement the co-branding and add the 3C logo with the SUPAFIL and OmniFit brands.

ADVERTISING LEAFLET

ITSNOT
TOOLATE
TOTOP-UP
SUPAFIL

The fast, clean and sustainable
way to a warmer winter.

RROCHURE . I{IlllllleSlIMTlﬂN

39

earthiiool Yg=lo) 0

omnil-l (R

3
MULTI APPLICATION INSULATION $‘FM A
Tt

SUPAFIL 1)/

The fitter friendly

insulation that’s also
stockist friendly

Central Marketing Team

The solution for factory-built | .
frames of prefabricated houses 3 @@

encon

||||||||||

KNAUF INSULATION BRAND GUIDELINES O 3



GRAPHIC ELEMENTS

811 ICONS-EXAMPLES
PERFORMANCE ICONS

S S O T O B S

Thermal Thermal Energy saving Acoustic Fire protection Sustainability Moisture resistance

SOLUTION ICONS

SRSARSIE Rt

APPLICATION ICONS EXAMPLES

SdQX.QP

ICONS

See opposite for a few example icons.

For guidance on creating icons, contact the
Central Marketing Team.

0,2 - 20m 100% RESISTANT EASY v~ MIN. 85% MIN. 10%

N~

EURIMA PICTOGRAMS
Pictograms be accompanied by the link to the website

Tj;' — with the detailed descriptions www.knaufinsulation.
& a ,;'..& : <& com/comfort-and-handling and mandatory sentence:
m@ %’ ). 4 ;ﬂ Z @ \[H‘ “The mechanical effect of fibres in contact with skin

may cause femporary itching”. The sentence must
www.knaufinsulation.com/comfort-and-handling

be provided in all languages relevant to the markets
where the product is sold.

WEB ICONS

Mokt & NE INOOE

KNAUF INSULATION BRAND GUIDELINES 54
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GRAPHIC ELEMENTS

8 12  ILLUSTRATION - EXAMPLES
TSOLUTION ILLUSTRATIONS

> ""L-__

ILLUSTRATIONS

See opposite for a few example
illustration styles.

For guidance on creating illustrations,
contact the Central Marketing Team.

KNAUF INSULATION BRAND GUIDELINES
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GRAPHIC ELEMENTS

8 | 3  TABLE USAGE

This is a suggestion for table layout and font styles; font sizes may be decreased if the table contains many input fields.

— CATEGORY - TABLE TITLE

Table title: Futura
standard light all caps,
16pt, tracking 150

17 TABLE SUBTITLE

Table subtitle is optional.
Dobra Slab Medium,
13pt. Text colour may be
changed to one of the
other primary Kl colours if
more suitable to the layout

Title field: Futura
standard medium.
Units: Futura
Standard Light

Title field separator:
0.5pt in this example
or a multiple thereof in
relation to the text size
(text size here is 11pt)

Thickness R Valye Length Width Pieces
(mm) (m3K/ W) (mm (mm) per pac
20 430 430 430 430
40 430 430 430 430
60 430 430 430 430
l
l 80 430 430 430 430 Input field
separator:
0.25pt in this
100 430 430 430 430 example or a
multiple thereof in
relation to the text
120 430 430 430 430 size (text size here
is 11pt)
140 430 430 430 430
| |
Title field: Small white gaps Input field:
Futura standard medium between the columns Dobra slab light

11pt

11pt
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8 4  WORLD MAP
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Allrights reserved, including those of photomechanical
reproduction and storage in electronic media. Extreme
caution was observed when putting together and processing
the information, texts and illustrations in this document.

Nevertheless, errors cannot be fully ruled out. The publisher
and editors cannot assume legal responsibility or any
liability whatsoever for incorrect information and the

consequences thereof. The publisher and editors will
be grateful for improvement suggestions and details of
possible errors pointed out.
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